GuestRevu

Listen. Learn. Earn.

What Guests Want

We analysed 15 000+ reviews to see what makes an experience
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STAFF 91.8 /0 MAKE ALL THE DIFFERENCE
FEELING SAFE ON HOLIDAY IS
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CLEANLINESS 90 7% CLEAN ROOMS & FACILITIES

ARE OFTEN NOTICED & VALUED
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MOST GUESTS ARE PROMOTERS!

Of over 15,000 reviews that were analysed, under 5% were from detractors
(guests who gave the property an overall rating of 6 or lower), while over

50% came from promoters (guests who gave the property an overall
rating of 9 or 10).
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@ DID YOU KNOW?

In a recent study, found that quality of sleep is one of the

most important factors for driving guest satisfaction and brand
loyalty, and yet the majority of properties are falling short of the
exceptional rests that guests are looking for.

........ » $$$ VALUE FORMONEY $$$

That money is a commonly mentioned subject in hegative comments goes to
show that the better the experience, the more value guests feel that they have
gained, and these experiences are ones that guests are prepared to pay
more for.

Wondering how guest feedback technology could @ GuestRevu

mdke your Iife eCISier? Listen. Learn. Earn.

www.guestrevu.com
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